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Specific Comments/Critique 

What are the contributions of the paper?
 This paper proposes a new algorithm namely recency-based collaborative filtering. This algorithm uses weights for items based on their expected accuracy on the future preference. 

 The authors claim that the proposed algorithm tackled the problem of concept drift in the real world, and designed a new similarity function to produce similarity scores that better reflect the reality.

The performance of the proposed algorithm was evaluated through the experiment, by using two datasets, EachMovie and GroupLens.

  What are the additional ways in which the paper could be improved?

EachMovie and GroupLens , Two datasets used in this experiments, is somewhat narrow division in E-commerse, which is only movie division. So, it can not sufficiently prove the author’s new algorithm.
 Therefore, I’d like to strongly suggest the authors to 

 1) use more various data, for example, amazon.com, google, auction,…

Other comments to this paper are itemized in the following:

1) The basic idea of this paper is originated from the model of marketing area. So it would be better to  explain the proposed algorithm by comparing it with several models.

 2) There are many typographic errors and inconsistent formats in the manuscript.



